
 

Newton Federal Bank, a $280 million community bank located in Covington, Georgia has an immediate 

opening for a Sales and Marketing Manager.   

Qualified candidates should submit resumes to jaynlawson@newtonfederal.com with Sales and 

Marketing Manager” in the subject line.  

Newton Federal Bank is an equal opportunity employer.  It affords equal employment opportunity to all 

individuals, regardless of age, race, color, religion, gender, national origin, sexual orientation, gender 

identity, genetic information, veteran status or disability. 

POSITION SUMMARY: 
Works in conjunction with the Senior Management Team to plan, develop and execute the marketing of 
the Bank’s products and/or services and manages the Bank’s overall marketing strategy. Ensures the day 
to day sales and service activities and initiatives of branch personnel align with, and support, the strategy 
to achieve the Bank’s overall business and financial plans.  This position will have broad interaction with 
existing customers, as well as, prospects and business leaders within the community. 
 
RESPONSIBILITIES: 

Plans, develops and executes the marketing of Bank products and/or services and manages the Bank’s 

overall marketing strategy. 

 Stays current with trends in the fields of banking and marketing. 

 Works with Senior Management to establish marketing plans and programs. 

 Establishes marketing goals to ensure share of market and profitability of products and/or 

services. 

 Executes marketing plans and programs, both short and long range, to ensure the profit growth 

and expansion of bank products and/or services. 

Plans and oversees the Bank’s advertising and promotion activities. 

 Responsible for the design, content and layout of marketing materials for newspaper ads, press 

releases, billboard advertisements, social media communications, direct mail campaigns and 

online advertisements. 

 Organizes work flow and establishes project schedules with outside advertising agencies and 

outside vendors. 

 Keeps the Bank’s marketing materials current with regards to the pricing of products and services 

and distributes accordingly throughout the Bank. 

 Responsible for branch merchandising. 

 Manages, designs, orders and distributes promotional items for the online employee store, 

community events, giveaways, etc. 

Manages the annual marketing budget. 

 Maintains and reports on the status of marketing expenses.  

Leads in the administration of promotional campaigns. 

 Manages employee campaigns to include coordination of kick-offs, celebrations and reward 

programs, etc. 

 Coordinates resources and training for employees so they can fully understand the marketing 

materials and the most effective way to sell the Bank’s products and services. 

 Coaches front line staff to optimize sales and cross-sell opportunities. 
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Evaluates market reactions to advertising programs, merchandising policy and product packaging and 
formulation to ensure the timely adjustment of marketing strategy and plans to meet changing market and 
competitive conditions. 

 Develops and maintains an in-depth knowledge of all products and services including awareness 
of competitive offerings. 

 Researches, analyzes and monitors financial, technological and demographic factors so that 
market opportunities may be capitalized on and the effects of competitive activity may be 
minimized. 

 Prepares marketing activity reports. 

 Conducts marketing surveys on current and new product concepts and evaluates customer 
comments. 
 

As various sales campaigns are created, gathers and compiles monthly production numbers and 
distributes results on a monthly basis. 

 Compiles and distributes monthly Campaign results reporting. 

 Compiles and distributes monthly Referral results reporting. 
 

Manages the Bank’s Mystery Shop program. 

 

Performs other duties as assigned by the manager. 

 

MINIMUM JOB REQUIREMENTS:  

 Bachelor’s degree in Marketing or Business. 

 Marketing Certifications strongly preferred. 

 Minimum of three to five years in marketing or sales 

 One year banking experience strongly preferred 

 One year previous leadership and/or supervisory experience required 

 Strong leadership skills. 

 Strong creative, strategic, analytical and personal sales skills. 

 Must be detail-oriented and capable of multi-tasking. 

 Excellent planning and organization and problem resolution skills. 

 Ability to work with minimal supervision and maintain strict confidentiality. 

 Excellent interpersonal and written and verbal communication skills to effectively and tactfully interact 

with customers, vendors and employees at all levels. 

 Exceptional customer service skills; dedicated to exceeding the expectations of customers. 

 Ability to maintain composure under pressure. 

 Maintains adequate knowledge of all applicable banking laws and regulations.  

 PC proficiency using Microsoft Office.  


